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Abstract: - Medical tourism is one of the fastest-growing basses in Asia. Korean and Japanese
governments are promoting medical tourism. Healtth beauty perception is one of most important
factor for understanding medical tourism. The psgpof this research is to analyze the effect ofthea
and beauty perception on intentions toward medmatism in Korea and Japanese. This study also
intends to compare influence of health and beastggption on medical tourism intentions between
Korea and Japan. For this study, health and bgsrtgeption was explained by the concept of “Health
Belief”.

With regard to medical tour, results of analysidicates two factors of ‘Thermal springs benefitdan
‘Susceptibility’ respectably shows a positive sfgrint influence in both Korea and Japanese.
Especially in Korea, ‘Barrier’ has also a positsignificant impact on intentions toward medicalrtou
With regard to beauty tour, the result has revedt@dean medicine benefit’ and ‘Thermal springs
benefit’ have a significant effect in both Koreadaapan. Only in Korea, ‘Anxiety’ has a positive
significant impact on intentions toward beauty tour
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Introduction: Medical tourism — the process of specialized packages, including a broad choice
leaving home for treatments and care abroad or of rehabilitation and leisure activities, which can
elsewhere domestically — is growing rapidly in be integrated with the healthcare options. With
Asia. Many travel agencies have developed the popularity, the classification of medical
tourism is broadened, including cosmetics
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Accepted after revision: June 2016 tourism industry. Korean governments have
Downloaded from: www.johronline.com emphasized provision of Korean traditional
medicine, cosmetic surgery, etc., whereas
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Japanese medical tourism is being developedimproving one’s health. Medical tourism can be
mainly with thermal springs, woodland walks, understood as part of “health tourism”. Health
etc. The difference of these developments in tourism was defined by the International Union
medical tourism could be concerned with of Tourist Organizations (IUTO), as “the
people’s thinking and attitude toward health and provision of health facilities utilizing the natlira
beauty. In other words, health and beauty resources of the country, in particular mineral
perception is reflected in medical tourism. water and climate” (IUTO, 1973). Goodrich and
However, there aren’t enough researches aboutGoodrich (1987) and Goodrich (1993, 1994)
health and beauty perception in tourism research defined health tourism defined health tourism as
field. the promotion by a tourist destination of its
Based on the above, the purpose of this researchhealth care facilities and services. Laws (1996)
is to analyze the effect of health and beauty define health tourism with a broad view: it is
perception on intention toward medical tourism, leisure taken away from home, where one of the
and to compare influence of health and beauty objectives is to improve one s state of health.
perception on medical tourism intentions Medical Tourism is the tourism services based
between Korea and Japan. It is expected thaton healthcare and nursing, sickness and health,
result of this study will provide practical and recovery and rehabilitation. Broadly
implication for developing medical tourism speaking, medical tourism is the act of traveling
packages in Korean and Japan. to obtain medical and beauty care. As described
Review of Literature in Figure 1, there are three categories of medical
Medical Tourism: Medical tourism can be tourism: medical tour, health/wellness tour and
broadly defined as provision of medical care in beauty care tour.

collaboration with the tourism industry for

Medical Treatment

‘ Medical Tour (treatment,surgery, medical check-up, etc.) |

‘Health/Wellness Tour (thermal spring, woodland walks, etc.) |

‘ Beauty Care Tour(cosmetic surgery, esthetic treatments, etc. ) |

Beauty Care

Figure 1-Categories-of- Medical Tourism«

Health and Beauty Perception: Health and perception of the risk of acquiring an illness or

beauty perception can be explained by the disease; (b) perceived severity, a person's
concept of “Health Belief”. The Health Belief feelings on the seriousness of contracting an
Model (HBM) is by far the most important and illness or disease; (c) perceived benefits, a
well established health theory in the public person's feelings on the obstacles to performing
health domain, and this model can help predict a recommended health action; and (d) perceived
and understand the behavior and attitudes of barriers, a person's feelings on the obstacles to

people seeking medical care (Rosenstock, 1960; performing a recommended health
Becker, 1974a, 1974b; Mikhail, 1981). action(Rosenstock, 1960; Becker; 1974a,
The model originally consisted of four concepts: 1974b). HBM was selected as a theoretical
(a) perceived susceptibility, a person's subjective framework for this study.
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‘ Perceived susceptibility ‘
T~—s[ Perceived
threat
‘ Perceived severity ‘*"’ﬁ

‘ Perceived benefit ‘
[ outcome /

expectations
‘ Perceived barrier "”"'ﬁ P

Likelihood of
health behavior

Figure-2-Health-Belief"-Model-
M ethodology specific characteristics. Second, an exploratory

Hypothesis and Survey Design: The main factor analysis was conducted to establish
purpose of this study is to investigate the validity of the measurement scale. Third,
relationship between health/ beauty perception multiple regression analyses were conducted to
and medical tourism intention in Korea and examine the impact of health and beauty
Japan. Based upon the review of literature and perception on medical tourism intentions.

the study objectives, the following hypotheses Result

were proposed: Profile of the Respondents. A total of 428
H1: Health and beauty perception has a positive university students participated in the study. Of
significant impact on medical tour intentions in the 428 usable responses, the majority of
Korea and Japan. respondents were female; 36% of the
H2: Health and beauty perception has a positive respondents (n = 154) were male while 64% of
significant impact on beauty tour intentions in the respondents were female tourists (n = 274).
Korea and Japan. Korean respondents were 49 %( n = 209), and
The questionnaire consisted of four parts; a) Japanese respondents were 51 %( n = 219). 54%
demographic and medical tourism specific of the respondents (n=232) have already known
characteristics (7 items), b) health and beauty medical tourism. 24% of respondents (n=102)
perception (14 items), c) intentions toward have been experienced beauty service, whereas
medical tourism (5 items). A 5-point Likert scale just 6% of respondents (n =25) had medical
was used with 1 being the lowest (strongly service experiences during travel.

disagree/not at all satisfied) and 5 the highest Reliability and Validity of the Survey
(strongly agree /extremely satisfied). Instrument: An exploratory factor analysis was
Data Collection and Analysis Procedure: Data conducted to determine the dimensions of health
for this study were gathered from Korean and and beauty perception. The results are shown in
Japanese university students. Data were Table 1. Scales for health and beauty perception
collected by Japanese research and Koreanhave a Cronbach’s coefficient above .70 to be
assistants in Korea and Japan during June inacceptable. Total distributed explanatory power
2014. The purpose of the study was explained of the three service quality factors was 79.910%.
briefly to university students by these assistants. Each item's factor loading was greater than .5.
All variables were based on the subjects™ self- Bartlett's test of sphericity for each construct
report. A total of 428 questionnaires were was statistically significant at the p< .001 level.
accepted for the final data analysis. The items used for each construct explained a
The returned questionnaires were coded into the substantial amount of the variance of their
Statistical Package for Social Sciences (SPSS)constructs. Thus, it was appropriate to proceed
20.0. The analytical procedure is as follows. with the regression analysis that examined the
First, a descriptive analysis was conducted to relationships between health and beauty
examine demographic and medical tourism perception and intentions variables.
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Tablel.-- Factoranalvsis forhealth and beauty perception factors+
Factor+' | Eigen-+'| Yo-of+ Cronbac

Dimensicns+ Itemsz+ ] ] )
lpadmg+| values | Variances | h'z-alphas
Barrier- to- daily- life by diseases A34a
Agony of diseaser 3304

Inconvenience to family by disezses | 340+
Anxisty # ) — 30750 | 426774 | 035¢
Wotry zbout being - good shapes | 336+

Difficulty- of recovery-to-healths 4204

Worry zbout skin- cared T334
. Medical effects of Korean medicimes| 3944
Eorsan medicms
Aesthetic effects of Korean 1711+ | 122224 | 028+
EBenefite - 819
medicines

Thermal sprmgs- | Aesthetic effects-of thermal springs+| 914+

1.324+ | 2436+ 827a
EBenefite Medical effects of thermal springs< | 807+
Amnoymgness of mediczl check-up+ | 205+
Barrier : : . 1.163¢ | 8.307¢ 830s
Annoymgness of hospital procedure+] 643+

Wotry-zbout-dizease by bad hebite | 3624

Susceptibility- + | Worry-about-disease by-seeing 670 1.015¢ | 7.248+¢ 984
sufferers+
Total varimnce explained=79.910, KIMO=25873, - Bartett’s Test{df=3.81223(81)""
Eps 001+

An exploratory factor analysis was conducted to factors was 83.958%. Each item's factor loading
determine the dimensions of intentions toward was greater than .7. Bartlett's test of sphericity
medical tourism. It would be seen on table 2. for each construct was statistically significant at
Scales for intentions have a Cronbach’s the p< .001 level. The items used for each
coefficient above .70 to be acceptable. Total construct explained a substantial amount of the
distributed explanatory power of intension variance of their constructs.

Table 2, - Factor-analvsis for intensions toward medical - tourism- factors+

Dimensio : Factor | Eigen-. Yoof Cronbac .
tems .
ns. loading .| walue. | Variance.| hg-alpha.
Int=nzions to medicsl check-up-tour- . 023,
Medical - X )
Intensions to-medical treatment tour . 800, 3.022. | 60449, 832,
tour .
Intenzions to Eorem medicine tout . 801,
EBezuty- | Intensions to-zesthetic care tour., 831,
. 1.175. | 834938, 180,
ot . Intensions to Korean- medicine- tour for beauty- {781,
Total variance explzined=83 958 EWO=720, - Barfl=tt’s teast(df=1 20123107 .,
*Ep 001,
Fa

www.johronline.com 261 | Page




Lee C., J. Harmoniz. Res. Mgmt. 2016, 2(2), 258-264

Test of Hypotheses: evidence of multicollinearity problems for any
H1: Health and beauty perception has a positive of the predictor variables. Three dimensions,
significant impact on medical tour intentions in Thermal springs benefit, Barrier and
Korea and Japan. Susceptibility had a statistically significant
To test this hypothesis, medical tour intentions effect on medical tour intentions in Korea. Two
was regressed on Anxiety, Korean medicine dimensions, Thermal springs benefit and
benefit, Thermal springs benefit, Barrier and Susceptibility had a statistically significant
Susceptibility dimensions of health and beauty effect on medical tour intentions in Japan. Hl
perception. The multiple regression results are was partially accepted.

shown in Table 3. The variance inflation factor

(VIF) indicated less than 2, indicating no

Table 3 Influence of Health/beauty perception on medical tour intensions-+

depandent variable-:-madical tour-intensions . a
standardizad a
predictor .. unstandardizad cosfficisnts . .
coefficiants . t.

E. S.E. BEata., a

{constant) - 536, 26, - 4242777, .

Anxiaty . -041. d18., -026., -350., a

Eorzan madicins A140., A6E . d17., 1.607., a
Benafit .

Eorea. Thermal springs 201, 065, 209, 31007, .
Benafit .

Barrier., 23, 061 139, o047,

Suzcaptibility - JA26., 054, A35., 2325 . .

R'=.103 adjustzd B* =081 F=4.664 . a

{constant).. - 286, 34 - 21247, .

Anxisty . - 232, A26. - 160., -1846. o

Eorzan madicins 2006 . 070, 006 A80. a
Benafit .

Japan . Thermal springs 36, 053, 68, 2553 . .
Benafit .

Barrier ., -077. 067 . - 086., 1134, .

Suscaptibility . 98, 063 . 213, 31547, .

R'=089 adjustad B =068 F=4 1457, a

*p=5, #*p=01,***p=001.,

H2: Health and beauty perception has a positiveifstggnt impact on beauty tour intentions in Korea
and Japan.
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To test this hypothesis, behavioral intension was Three dimensions, Anxiety, Korean medicine
regressed on Anxiety, Korean medicine benefit, benefit, and Thermal springs benefit had a
Thermal springs benefit, Barrier and statistically significant effect on intentions
Susceptibility dimensions of health and beauty toward beauty tour in Korea. Two dimensions,
perception. The results of multiple regression Korean medicine benefit and Thermal springs
analysis are shown in Table 4. The variance benefit had a statistically significant effect on
inflation factor (VIF) indicated less than 2, beauty tour intentions in Japan. HI was partially
indicating no evidence of multicollinearity accepted.

problems for any of the predictor variables.

d

Table 4 Influence of Health/ beautyperception on beauty tourintensions-+

dependant variable---baauty-tour-intensions .
standardizad
pradictor . unstandardizad -coafficiants . .
cosfficisnts .. t.
i S5.E. Bata ..
{constant).. - 100, J18. - - 847,
Anxisty .. 223, d14., 52, 2.025 .
Korean meadicine 217. 064 ., 248, 139977,
Bansfit .
Korza . Thermal springs A56., RILTI A75, 2.58%.,
Benafit..
Barrier ., 086, 0357, 05, 1.513.,
Suscaptibility.. 052, 0530, A23., 1.833.
R =096 adjusted B =074 F=4.315"",
{constant) .. A3z, A58, - B35,
Amnxisty., 159, 48, A15., 1.345.,
Korzan madicina 238, 082, 228, 280317,
Benefit..
Japan . Thermal springs 233, 63, 233, 3.559°,
Benefit..
Barrier -066., 078, - 063 . -.843.,
Susceptibility . 035, 074, 032, 476,

=103 adjusted B* =082 F=4 8577,
#pe 03, #=5p 0], #22p= 001,
Conclusion: This paper aims to examine the findings and implications that can be
effect of health and beauty perception on summarized as follows.
intentions toward medical tourism in Korea and First, health and beauty perception factors were

Japanese. This study offers several important grouped into five dimensions, including a)
Anxiety, b) Korean medicine benefit, c) Thermal
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springs benefit, d) Barrier and e) Susceptibility
in this study. According to previous studies,

health belief includes four dimensions;
susceptibility, severity, benefit, barrier. The
dimension of a) Anxiety included two

dimensions: susceptibility and severity which
related to worry about health and beauty care.
The dimension of benefit was split into b)
Korean medicine benefit, ¢) Thermal springs
benefit. D) Barrier” was confirmed. E)

Susceptibility was included only worry about
disease. The reason for grouping three
dimensions could be found in this regard.

Korean is considering various factors of health
and beauty perception more than Japanese.
Medical tourism holds great potential in tourism
industry. This study provides a better
understanding of potential tourist perceived
health and beauty perception in medical tourism
industry. The findings of this study may suggest
practical implications to improve medical
tourism with Korean and Japanese tourists.
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